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COMMONWEALTH OF PENNSYLVANIA

MILK MARKETING BOARD

2301 NORTH CAMERON STREET

HARRISBURG, PA  17110-9408

INSTRUCTIONS FOR COOPERATIVE PMMB-60C
COST REPORT
GENERAL

The COOPERATIVE PMMB-60C COST REPORT must be filed by all cross section cooperatives by May 1 of each year for the preceding year.  Each cross section cooperative shall file on a calendar year basis. 

   All records and supporting documents, as referenced in Chapter 149 of the Regulations, shall be made available for audit.

Reports which are incomplete or inaccurate may be considered not filed and may be returned.  All submitted reports must be in accordance with generally accepted accounting principles and in conformance with the Laws and Regulations of the Milk Marketing Board. Round all amounts to the nearest dollar.
I. COST CENTERS
  Cost Information

Actual cost should be distributed on this reporting form. Expense accounts shall be allocated directly, wherever possible, to the appropriate cost center except for Executive Salaries which shall be allocated only to the Administrative Center.  

Field Services Cost Center – Expenses providing direct assistance to producers by 

                         inspecting and improving producer milk production and


    quality.

Laboratory Cost Center- Expenses for testing for quality and components of producer 
                                           milk and bulk milk delivered to dealers including direct testing
                                           costs and related materials.

Producer Payroll Cost Center- Expenses associated with making payments to 
                                                     producers for milk.

Sales Invoicing Cost Center – Expenses associated with invoicing producer milk 
                                                    customers.

Dispatch, Logistics and Hauling Cost Center- Expenses associated with hauling and




  coordinating the hauling of producer milk for both collection





  and delivery of raw milk.

Calibration Services Cost Center – Expenses associated with providing producer




 calibration services, including Cooperative owned vehicles.

Producer Relations Cost Center – Expenses associated with developing and 




  maintaining producer relationships.

Customer Relations Cost Center – Expenses associated with developing and 

                                             maintaining customers for producer milk.
General and Administrative Cost Center -  Expenses associated with administering 



and managing the Cooperative’s milk marketing activity, including




costs related to human resources, information technology, corporate




and executive expenses, professional fees, and occupancy. Any  




cost allocations shall be documented and based only on the 

 cooperatives’ milk marketing activities for their producers(members 
  and non members).

Costs accumulated in the General and Administrative center shall be allocated to all other service centers on line 48. The allocation will be based on the weighted average of the sub-totals (line 47) that are associated with each cost center. 

II.  POUNDS CALCULATION

Pounds will be calculated by using the pounds marketed by the Cooperative, including the marketing of non member milk. Pounds entered for each cost center needs to correspond to the expenses of the cost center. 
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